WLOS-TV13
Ist QUARTER ENDING MARCH 31, 1998

CHILDREN’S TELEVISION ACT
OF
1990

PROGRAM DESCRIPTIONS AND
BROADCAST TIME PERIODS
FOR PROGRAMS SPECIFICALLY DESIGNED
TO SERVE CHILDREN’S EDUCATIONAL AND
INFORMATIONAL NEEDS



CHILDREN’S TELEVISION ACT
COMMERCIAL LOAD CERTIFICATION
WLOS-TV13

The following is a list of all WLOS-TV originated programs designed for children twelve years old and younger
which were scheduled for broadcast during the 1st Quarter of 1998. All of these programs are formatted to
allow for no more than 10.5 minutes of total commercial time per hour on weekends and no more than 12.0

minutes of total commercial time per hour on weekdays in accordance with the Children’s Television Act of
1990.

NONE

This will certify that the above programs have run, as formatted for the 1st Quarter of 1998.

U Cohean)

Betty Cothifan 3 .
Program Coordinator Traffic Manager
WLOS-TV13 WLOS-TV13

Date: 10 April 1998 Date: 10 April 1998



CERTIFICATION

FOLLOWING IS A LIST OF ALL ABC TELEVISION NETWORK PROGRAMS
DESIGNED FOR CHILDREN TWELVE YEARS OLD AND YOUNGER WHICH ARE
SCHEDULED FOR BROADCAST DURING THE FIRST QUARTER OF 1998. THIS
CERTIFIES THAT ALL OF THESE PROGRAMS ARE FORMATTED (IN THE ORDER
AND AT THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES
OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES
OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS.

IF THE NETWORK RESCHEDULES CHILDREN'’S PROGRAMS (FOR EXAMPLE,
AS A RESULT OF LIVE SPORTS PROGRAMS), THE MODIFIED SCHEDULE WILL
COMPLY WITH THE CHILDREN’S TELEVISICN ACT COMMERCIAL LIMITS.
SIMILARLY, IF THE NETWORK SCHEDULES A HALF-HOUR CHILDREN’S PROGRAM
CONTAINING 5.5 COMMERCIAL MINUTES IN A CLOCK HOUR WITH A NON-
CHILDREN'S PROGRAM, THE NUMBER OF NETWORK COMMERCIAT, MINUTES IN THE
CHILDREN'S PROGRAM WILL BE DECREASED TO COMPLY WITH THE COMMERCIAL

LIMITS.

Children’s Programs

Weekend Programs

1. Program: Disney’s 101 Dalmatians
40 - A0
Duration: Half-hour (Saturdays, -8+00—-8:+30 AM NYT)
Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30%



Program: Disney's One Saturday Morning (featuring long-form educational
elements -- "Brand Spanking New! Doug," "Disney's Recess" and
Disney's Pepper Ann" -- and short-form educational elements)
(Disney's Recess Pre-empted for ABC Indy 200 01/24/98)

Duration: Two hours (Saturdays, 9:30 - 11:30 AM NYT)

Number of Network Commercial Minutes: 19:00 (5:00 commercial minutes
9:30 - 10:00 AM; 4:30 commercial minutes 10:00 - 10:30 AM;
5:00 commercial minutes 10:30 - 11:00 AM; and 4:30 commercial
minutes 11:00 - 11:30 AM)

Opportunity for Local Commercial Matter: 2:00** (:30 commercial minutes
9:30 - 10:00 AM; :30 commercial minutes 10:00 - 10:30 AM; :30
commercial minutes 10:30 - 11:00 AM; and :30 commercial
minutes 11:00 - 11:30 AM)

Program: Disney's Jungle Cubs

Duration: Half-hour (Saturdays, 11:30 AM - 12:00 Noon NYT)

Number of Network Commercial Minutes: 5:00

Opportunity for Local Commercial Matter: :30*

Program: The New Adventures of Winnie The Pooh
Duration; Half-hour (Saturdays, 12:00 Noon - 12:30 PM NYT)
Number of Network Commercial Minutes: 5:00
Opportunity for Local Commercial Matter: :30*
Program: Science Court
(Pre-empted for ABC Indy 200 01/24/98)
Duration: Half-hour (Saturdays, 12:30 - 1:00 PM NYT)
Number of Local Commercial Matter: 4:30

Opportunity for Local Commercial Matter: :30%*



6. Program: ABC Kids Movie Matinee: "Peter And The Wolf" / "The Parsley
. Garden"

Duration: One and one-half hours (2:05 - 3:35 AM NYT)
(One-time-only - Sunday, February 15, 1998)

Number of Network Commercial Minutes: 11:00 (3:30 commercial minutes
2:05-2:35 AM; 4:00 commercial minutes 2:35-3:05AM; and 3:30
commercial minutes 3:05-3:35 AM)

Opportunity for Local Commercial Matter: 4:30**** (1:30 commercial minutes

2:05-2:35 AM; 1:30 commercial minutes 2:35-3:05 AM; and 1:30
commercial minutes 3:05-3:35 AM)

Weekday Programs

None

* Format allows one :34 station break, of which :30 ONLY may be used for local
commercial matter.

** Format allows four :34 station breaks, of which :30 ONLY for
each may be used for local commercial matter.

**%* Format allows two :34 station breaks, of which :30 ONLY for
each may be used for local commercial matter.

*%*%* Format allows three 1:34 station breaks, of which 1:30 ONLY
for each may be used for local commercial matter.

William "Buzz"“Mathesius
Vice President and Director

Affiliate Operations

Date: March 17, 1998
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AFVKRIL '/, 1990

pELE E - STATIUON MANAGEMENY

RE: CHILUDKEN'S 'T'ELEVISION ALY OF 1990 — ABU-IY NEUWORK
CUOMMERCLAL LINFURMALTIUN — QUARTERLY CONELIREMATION -
FLEST QUARTER 1998

ON MARCH LY, 1998, Wb SEND YOU A CERUVIEFLICATION 'THAL ALL ABC
THLEVISLIUN NEUTWORK PROGRAMS DESIGNED FOR CHLLDEEN 12 YBEARS
OLD AND YUUNGER SCHEDULED FOR BROADUAS'!T DURING 'I'HE B LIRS
CALENUAER QUARTER OF 1998 WERE FORMATTED 'TOU ALLOW POH NU MURL
THAN 1W.5 MINULTES OF 1TOVAL COMMERCLAL '1'IMBE PER CLOUK HUUR ON
WEEKENDS AND 12 MLINUYES OF TOTAL COMMERCILIAL 'U'iIME PER CLOCK
HUOUKR UN WeEKUDAYS, 'U'HeE COMMERCIAL LIMITH SEL FUORTH LN 'I'HE
CHILUDREN'S TELEVISION AU OF 1YY@.

We INFORMED YOU ALY PHAL U'LIME 'VHAYLY ALY 'UHE END OF THE ELRSYT
CALENDAER QUARTER Wk WOULD ALSO SkEND YOU A CUNELIRMATIUON 'U'HA'L
THE NUMBER OF MINUTES ALLOTITED FUR NETWORK AND LOCAL
COMMERUCLAL MA'ITERK DID NOT BEXCEED THOSH SEL PORTH LN 'T'HE
CHLILUDREN 'S TELEVISION ACL. Wh ALSU SALD WE WOULD LINCLUDE LN
THE CONELIRMATION COMMERCLAL INFORMATION ABUUYL ANY ADDLITIUNAL
CHILDREN 'S FROGHRAME: ALKED DUKRILING 'U'HE PFLRST QUARTER PHAT Wik
NOYT LNCLULED LN THE OHKIGINAL CERTIELCATION. THIS LETTER
WilhL SERVE AL 'I'HE QUARTERLY CUNEIRMATION EFOK U'HE ELKEST
QUAR'TER QOF 1YYY.

THE ABC TELEVISION NEUTWORK HEREBY CONELIRMS 'I'HAL 'U'HE NUMBEE
OF MINUTES ALLODITED FOR NETWOREK COMMERCLIAL MATUEK ANLD 'I'HE
FORMAII'ED QPPORTUNLTLIES FUR LOUCAL MAYIER LN NETWOHK PROGHAMS
DESIGNED FUOR CHILDREN I'WELVE YEARS OLLD AND YOUNGEK BRUADUAST
DURING 'I'Mb PLRSYT QUARTER OF 1998 DID NOU BXCEBL THE LIMITS
SET FORITH LN PHE CHILUDKEN'S TELEVISION ACYT OF 1Y9Y0.

THERE WERE NO ADULI'TIUONAL NETWORK PRUGRAMS DESIGNED EOR
CHLILUREN ‘'WELVE YBEARS OLD AND YOUNGER BRUADCAS'YT DUKILING ‘U'HE
FLHSY QUARTER OB 1990,

THLIS CUNELEMATLION 1S DESIGNED 'I'U BE PLACED LN YOUR PUBLILIC
FlLbE ALONG WILH 'I'HE MARCH 1/, 1998 CERTIEFICATION.,. THils
SHOULD HbE DOUNE NO LATEK THAN APRLL L€, 1YYE8 LN OKDRER TU MEET
THE REQUIREMBENTS OF T'HE CHILDREN'S TELEVISION AUYL.

REGARDS,

BUZZ MA'L'HESL LU

VICE PHRESIDENT

AP LLLIATE COMMUNLICATIUNS & UPRRATLIUNES

ars0//98 1bi1biva



ABC Television Network @
April 6, 1998

Buzz Mathesius
Vice President
Affiliate Communications & Operations

To: Station Management

Re: Children’s Television Act of 1990 -- ABC-TV Network Commercial
Information -- Quarterly Confirmation -- First Quarter 1998

On March 17, 1998, we sent yocu a Certification that all ABC
Television Network programs designed for children 12 years old and
younger scheduled for broadcast during the first calendar quarter
of 1998 were formatted to allow for no more than 10.5 minutes of
total commercial time per clock hour on weekends and 12 minutes of
total commercial time per clock hour on weekdays, the commercial
limits set forth in the Children’s Television Act of 1990.

We informed you at that time that at the end of the first
calendar quarter we would also send you a Confirmation that the
number of minutes allotted for network and local commercial matter
did not exceed those set forth in the Children’s Television Act.
We also said we would include in the Confirmation commercial
information about any additional children’s programs aired during
the first quarter that were not included in the original
Certification. This letter will serve as the quarterly
Confirmation for the first quarter of 1998.

The ARC Television Network hereby confirms that the number of
minutes allotted for network commercial matter and the formatted
opportunities for local matter in network programs designed for
children twelve years old and younger broadcast during the first
quarter of 1998 did not exceed the limits set forth in the
Children’s Television Act of 1990.

There were no additional network programs designed for
children twelve years old and younger broadcast during the first
guarter of 1998.

This Confirmation is designed to be placed in your public file
along with the March 17, 1998 Certification. This should be done
no later than April 10, 1998 in order to meet the requirements of
the Children’s Television Act.

Regards,
Buzz Mathesius

BM/ak

77 West 66th Street New York, NY 10023-6298 (212) 456-6888



